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Welcome 

 

Welcome to the Town of Williamston where new ideas spring to life! We are delighted that you 

are considering opening a new business in town, opening a satellite office, or looking to expand 

an existing business. Whatever your business plans are, we invite you to get to know us better 

at our municipal center, located at 12 W. Main Street, across from the historic Mineral Spring 

Park. 

As you progress through the process, we invite you to keep this handbook available for 

reference. It offers excellent resource materials to help you design and grow your business. 

There is a list of key contacts to help you navigate the process and several links to additional 

organizations that can help. We want you to know that this is a business friendly community. 

We encourages innovation and entrepreneurship, while also providing standardized 

procedures and zoning requirements for doing business locally. These sound business practices 

enable the town to provide high quality public services and infrastructure that benefit both 

residents, visitors and the business community. 

While you are here, we hope that you will explore our various parks and the downtown area. 

We are in the midst of launching a significant revitalization effort. In spring 2016 we adopted 

the Envision Williamston Community Master Plan. This document offers a strategic direction 

for our community and identifies several major and integrated initiatives to assure that we 

grow in a planned and coordinated manner. We welcome you to be an important part of this 

growth and development. 

For more information about the Plan and some of our current efforts, please explore our 

website at www.williamstonsc.us . We also invite you to review our Envision Williamston 

economic development projects at www.envisionwilliamston.com. Envision Williamston is our 

implementation agency for economic development and place making, and offers numerous 

avenues for participation as does our local business association at www.gwba.info/ 

We are all in this together as we foster the economic vitality of the Town for our community! 

 

Looking toward our future, 

 
Mayor Mack Durham 

Town of Williamston 

http://www.williamstonsc.us/
http://www.envisionwilliamston.com/
http://www.gwba.info/


  

Envision Williamston Community 

Master Plan 

The Town Council determined in 2015 that it would develop a community master plan for the 

Town of Williamston. A local steering committee was formed to oversee the process and 

Arnett Muldrow, a national consulting firm, was retained to conduct the comprehensive 

planning effort. The multi-disciplinary planning team engaged the community in an eight-

month long process: 

 Strategic Assessment 

o Initial Town Hall meetings and roundtables with key stakeholder groups 

o Retail market zip code and community surveys 

o Visual preference survey on design and façade features 

 Planning Charrette 

o Market area analysis, property owner’s workshop, and onsite interviews  

o Onsite design development and regulatory review 

o Town Hall presentation of design options 

 Implementation Leadership Workshop 

o Steering Committee debriefings  

o Presentation of research findings and market opportunities 

 Project Delivery of Final Report 

o Plan refinement with Steering Committee input 

o Final report, executive summary poster, and final presentations 

This comprehensive effort has yielded a three-pronged implementation plan with more than 

40 specific strategies. The strategies are aligned among three categories: “First Steps 2016,” 

“Next Steps 2017-2018,” and then “Long Term 2019” and beyond. They are grouped according 

to four (4) critical strategic goals for the community that address: 

 Economic development with a multi-use downtown district for shopping, dining, offices 

and increased residential units. 

 Continued creation of a welcoming community through pacesetting parks, walkable and 

bikeable streets, revitalized neighborhoods, and historic architecture. 

 Continued capitalization on community pride and regional growth. 

 Partnership development that promotes sustainability, preservation, and 

complementary programming as evidenced in the Master Plan’s community-wide vision 

for growth, development, and redevelopment. 

To view a full copy of the Community Master Plan, go to 

www.envisionwilliamston.com/resource 

http://www.envisionwilliamston.com/resource


  

Local Market Conditions 

Williamston Demographic and Economic Data 

The Town of Williamston, South Carolina is located in Anderson County within the growing 

region of Greenville-Anderson-Mauldin Metropolitan Statistical Area (MSA). Williamston’s 

2015 population was approximately 4,000 residents. The Town is composed of 1,576 

households within the town limits, and a mean age of only 39 years. About 84% of the 

population is White and 11% Black. There is a growing Hispanic population that represents 

about 4% of the current population.  

The median household income for the Town of Williamston was $37,489 in 2015 and is 

projected to grow to $43,540 by 2020. The largest sector of employment is in Education, 

Health and Social Services (500), followed by Manufacturing (307), and then Other Services 

(152) and Retail Trade (124). Gross retail sales are at $51,601,000, compared to 

$5,831,423,000 for Anderson County as a whole.  

Trade Area Analysis 

Based on a recent ZIP Code analysis of the Town’s primary retail market area, the Town 

primarily draws customers from a seven (7) ZIP Code region. Its primary trade area (PTA) 

includes Williamston (22697), Pelzer (29669), and Belton (29627) and represents over 41,000 

people (See Table 1 and Map).   The secondary trade area (STA) includes Piedmont (29673), 

Anderson (29670), and Pendleton (29670), and represents another 76,533 people, for a total 

trade area population of 119,902. 

Table 1. Williamston’s Primary Trade Area: Demographic and Economic Statistics, 2010-2014 

Subject Williamston 
ZIP Code 29697 

Pelzer 
ZIP Code 29669 

Belton 
ZIP Code 29627 

Population 13,186 11,448 16.701 

Median Age (years) 39.9 39.2 43.6 

Male 6,138 5,521 7,951 

Female 7,048 5,927 8,750 

Median Household 
Income 

$46,587 $41,953 $40,032 

Mean Household Income $59,054 $55,282 $53,030 

Total Housing Units 5,401 5,155 7,549 

Vacancy Rate 8.6% 16.2% 15.5% 

Number of Business 
Establishments 

159  140 220 

 

Source: 2010-2014 American Community Survey, US Census Bureau. Retrieved from: 

http://factfinder.census.gov/faces/nav/jsf/pages/index.xhtml 

http://factfinder.census.gov/faces/nav/jsf/pages/index.xhtml
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Trade Area Retail Leakage 

“Retail leakage” is the difference between the retail expenditures by residents living in a 

particular area and the retail sales produced by the stores providing goods and services in the 

same area. When a community does not offer a product desired by the local population, the 

consumers will then travel to other locations or use different methods for obtaining those 

products. Consequently, the dollars spent on those products outside the designated area are 

said to be “leaking.” If a community is a major retail center for certain line of products then the 

opposite occurs; they are said to be “attracting” sales rather than “leaking” them from the 

community. It is important to examine the market data by retail categories to determine in 

which ones the town or city may be “leaking” or “attracting.”   

Based on data prepared by Clarita’s, Williamston experienced a total leakage of $396 million in 

sales in 2014 from its Primary Trade Area. For its Secondary Trade Area, there was a gain of 

$62 million. Overall, the net amount of leakage for Williamston’s retail trade area was $334 

million in sales in 2014 (See Table 2).   

Table 2. Williamston Primary and Secondary Trade Area: Gains and Leakage in Retail Trade, 2014 

Trade Area Amount of Gain/Leakage 

Primary Trade Area 

 Primary trade area retailers in selected store types sold $298 million in goods.  

 Consumers in the primary trade area spent $685 million in retail goods. 

 Net leakage in consumer expenditure over amount sold. 

 
Leakage: $396 million in sales 

Secondary Trade Area 

 Secondary trade area retailers in the selected store types sold $1.3 billion in goods. 

 Consumers in the secondary trade area spent $1.24 billion in retail goods. 

 Net gain in consumer expenditures over amount sold. 

 
Gain: $62 million in sales 

Combined Trade Area 

 Overall leakage for the primary and secondary trade area combined. 

 
Overall Leakage:  
$334 million in sales in 2014 

 

More detailed data by industrial category indicate where Williamston’s primary trade area 

exceeds expectations (inflow), while also showing opportunities to meet unmet demand in the 

local market area (leakage categories).  

Inflow Categories:  

These are categories in which Williamston is pulling outside dollars into its primary trade area: 

 Hardware Stores – 44413 

 Pharmacies and Drug Stores – 44611 

 Optical Goods Stores – 44613 

 



  

Leakage Categories:  

These are some of the categories in which local dollars are being spent elsewhere. Some of 

these represent key opportunities for retail growth in Williamston: 

 Other Motor Vehicle Dealers – 4412 

 Home Furnishing Stores – 4422 

 Appliances, TVs, Electronics Stores – 44311 

 Lawn, Garden, Equipment, Supplies Stores – 4442 

 Grocery Stores – 4451 and Specialty Food Stores – 4452 

 Beer, Wine and Liquor Stores -4453 

 Jewelry Stores – 44831 

 Sporting Goods Stores – 45111 

 Full-Service Restaurants – 7221 and Special Foodservices – 7223 

Market retail capture objectives for downtown include the following: 

Category: Full-Service Restaurants 

 2014 Leakage: $17.2 Million 

 20/5% Capture: $1.8 Million 

 Objective: Two New Downtown Restaurants 

Category: Special Foodservice 

 2014 Leakage: $6.6 Million 

 20/5% Capture: $1.9 Million 

 Objective: Monthly Food Truck/Pop-Up Events 

Category: Sporting Goods 

 2014 Leakage: $5.4 Million 

 20/5% Capture: $1.3 Million 

 Objective: Expanded Sporting Goods Selection in Existing Retailer 

For the full discussion of retail market opportunities discussed in the Envision Williamston 

Community Master Plan, see Appendix D.  

 

 

 

 



  

Timeline 

  



  

Zoning and Related Requirements 

Local Zoning and Signage

Be sure to confirm zoning and required parking for your business. The Town of Williamston 

requires a Sign Application to be submitted for review and then a Signage Permit and Fee to be 

issued and paid before an applicant can open for business. More information regarding Zoning, 

Signage, etc. can be found at:  

http://www.williamstonsc.us/town-literature/  

 

Town of Williamston    
12 West Main Street    
Williamston, SC 29697

Marion Middleton, Jr., Chairman 
864.617.1184 
mwmjr1982@gmail.com 

Anderson County Permits 

Be sure to research and follow-up with the Anderson County Building and Codes Department 

regarding any necessary permits. More information regarding Anderson County Building and 

Codes can be found at: 

http://www.andersoncountysc.org/Departments/Building-Codes/Commercial 

 

Anderson County Barry W. Holcombe, Building and Codes Manager 
401 East River Street  864.260.4158 (phone) 

Anderson, SC 29624 864.260.4795 (fax) 
 

Mailing Address: 

P.O. Box 8002 

Anderson, SC 20622  

http://www.williamstonsc.us/town-literature/
http://www.andersoncountysc.org/Departments/Building-Codes/Commercial


  

Source: Williamston Police Department 

Community Policing Survey, 2015. 

Fire and Safety 

Fire 

The Town of Williamston is served by the Williamston Fire Department. The Department has a 

Class 3 ISO rating, ranking it in the top 3.7% in the nation. 

Before any business can open and operate, they must schedule, complete, and pass a fire 

inspection. The Fire Inspection is completed by the Williamston Fire Department Chief.  

 

Williamston Fire Department Steve Ellison, Chief 
120 West Main Street  864.847.4950; 864.844.7101 (cellular) 
Williamston, SC 29697 wfdchief@williamstonsc.us 
             

Safety 

Police protection is provided by the Williamston Police Department. They have 21 police 

officers dedicated to assuring the safety of the community. Upon request, the Williamston 

Police Department can assist with special community events, crime watches, and property 

checks for safety prevention. According to a recent community survey on public safety, the 

vast majority (80%) of the respondents reported the community as a safe place to live. 

 

Williamston Police Department Tony Taylor, Chief 
100 Town Square Drive 864.847.5987 
Williamston, SC 29697 tctaylor@williamstonsc.us 
 

  



  

Business Licenses and Fees 

Business License Information 

All businesses operating in city limits (including contractors and subcontractors) must obtain a 

Business License from the Town of Williamston prior to commencing work. The license will not 

be issued to the applicant until the license application has been filed, the Fire Inspection and 

Certificate of Occupancy has been completed and issued, and the fee paid. 

Williamston Municipal Center Michelle Starnes, Town Clerk/Treasurer 
12 West Main Street  864.847.7473 
Williamston, SC 29697 michellestarnes@williamstonsc.us 
   

Business Licenses are issued for the Williamston area based on whether the business is 

physically located within city limits or outside of city limits. Be sure to select and file the correct 

business license version. Forms can be found on the next page and online at: 

http://www.williamstonsc.us/forms-resources/ 

Business License Fee Schedule 

Inside Businesses: Pay $65.00 for the first $2,000.00 and then $0.65 for each $1,000.00 after. 

Outside Businesses: Pay $97.50 for the first $2,000.00 and then $0.98 for each $1,000.00 after. 

One Day Peddler License: These are valid for one day only. The fee is $15.00 for the day. 

Hospitality Tax 

A 2% fee imposed by the Town of Williamston on the purchase of prepared or modified foods 

and/or beverages intended for immediate consumption or carry out.  

All food and/or beverage sales prepared or modified for immediate consumption, carry-out or 

catered. Examples: Fountain drinks, frozen drinks, coffee, cappuccino, prepared sandwiches, 

salads, bakery items (doughnuts, cakes, cookies, pies, and breads), heated foods (pizza, nachos, 

hot dogs, sandwiches, chicken, and vegetables), fruit trays, vegetable trays and deli meats and 

cheeses purchased by the pound. This list is not inclusive, but it is simply in place to help you 

determine which items are subject to the hospitality tax. 

Who is subject to the tax? Restaurants, hotels, motels, bars and/or lounges, caterers, ice 

cream shops, bakery shops, and any other food service facilities or establishments of any kind  

(including convenience and grocery stores) with specified areas for preparing food and 

beverages. The fee collection form for the Hospitality Tax can be found at:  

http://www.williamstonsc.us/forms-resources/ 

http://www.williamstonsc.us/forms-resources/
http://www.williamstonsc.us/forms-resources/








  

Utilities 

Town of Williamston Water and Sewer 

Businesses operating within the Town of Williamston are served by the Water and Sewer 

Department. A service agreement and a $175 deposit are required for service to begin. 

Bills are due on the 15th of the month.  

For more information on services and fee schedules, please contact: 

Williamston Municipal Center Front Desk 
12 West Main Street  864.847.7473 
Williamston, SC 29697  
 

For utility issues concerning water and sewer, you may contact: 

Williamston Municipal Center David Rogers, Utilities Director 
12 West Main Street  864.844.6892 
Williamston, SC 29697 davidrogers@williamstonsc.us 
  

Utility Companies Serving the Williamston Area 

For other utility issues, you may contact: 

Fort Hill Natural Gas Authority  

P.O. Box 189   

Easley, SC 29641 

http://fhnga.com/business/ 

800.573.5556 or 864.859.6375 

Duke Energy 

http://www.duke-energy.com/business.asp 

800.777.9898 

Email: ContactUs@duke-energy.com 

 

Charter Spectrum 

http://www.cabletv.com/charter/sc/williamston 

855.821.0524 

AT&T 

https://www.att.com 

864.947.1354 

http://fhnga.com/business/
http://www.duke-energy.com/business.asp
http://www.cabletv.com/charter/sc/williamston
https://www.att.com/


  

 

Garbage Collection 

Businesses located in the Town of Williamston are eligible for weekly curbside pick-up based 

on a monthly fee. They may also have the option of securing a dumpster. For more information 

contact: 

Williamston Municipal Center David Rogers, Utilities Director 
12 West Main Street  864.844.6892 
Williamston, SC 29697 davidrogers@williamstonsc.us 
  

 

 

 

 

 

 

 

 

 

 

 

 

 

 



  

 

Anderson County  

Other Anderson County Contacts 

General: 

Office of Economic Development 

126 North McDuffie Street 

Anderson, SC 29621 

864.260.4386 (phone) 

864.260.4369 (fax) 

Business Development: 

Burriss Nelson, Director 

bnelson@andersoncountysc.org 

Existing Industries: 

Teri Gilstrap, Existing Industries Manager 

tcgilstrap@andersoncountysc.org 

 

         

 

 

 

 

 

 

 

 



  

 

Envision Williamston 

Envision Williamston is a South Carolina Main Street Program dedicated to economic 

development and community engagement. It strives to foster economic vitality and a sense of 

place for visitors, residents, business owners, and emerging entrepreneurs. 

Mission: The purpose of Williamston's Main Street program is to enhance our community 

identity and heritage by working with both the public and private sectors of our town to 

restore vitality and ensure economic stability through concentrated efforts in organization, 

promotion, design, and business development. 

Envision Williamston is available to assist your business in a variety of ways. 

 Developing a relationship with public services and town leadership. 

 Coordinating grand openings and celebrations.  

 Linking local businesses with local, county and regional resources. 

 Recognizing new businesses in the local media. 

 Helping create an online presence. 

 Providing market area analysis data. 

 Developing collateral materials such as the 2016 Dining and Shopping Guide.  

 Introducing new business owners to other local organizational leaders. 

 Helping prospective business owners identify available site locations. 

 Fostering a positive climate for a thriving local economy. 

 Marketing local assets and business opportunities.  

To learn more about Envision Williamston and upcoming events and programs, more 

information can be found at:   

www.envisionwilliamston.com 

 
Envision Williamston 
Williamston Municipal Center 

 
Sonya Crandall, Executive Director 
864.847.7473 

12 West Main Street  sonyacew@gmail.com 
Williamston, SC 29697  
 

 

http://www.envisionwilliamston.com/


  

Contacts 

Williamston Town Council 

MAYOR- Dr. R. Mack Durham 
mackdurham@williamstonsc.us 
864.617.5097 

 
WARD 1- Tony Hagood 
tonyhagood@williamstonsc.us 
864.933.1821 

 
WARD 2- Rockey Burgess 
rockey@williamstonsc.us 
864.933.7508 

 

WARD 3- David Harvell 
davidharvell@williamstonsc.us 
864.933.7667 

 
WARD 4- Otis Scott 
otisscott@williamstonsc.us 
864.556.4272 

 

 

Envision Williamston New Business Recruitment Task Force 

Jonathan Fowler, EW Chair 
Williamston, SC 29697 
jon@fowlercs.com 
 
Rockey Burgess 
P.O. Box 248 
Williamston, SC 29697 
rockey@autochllc.com 
 
Roxanne Hall, Executive Co-Chair 
8512 Old Greenville Highway 
Easley, SC 29642 
roxanne.ellison81@gmail.com 
 
 

Russell Harris 
10 Stewart Street  
Williamston, SC 29697 
HARR8000.RH@gmail.com 
 
Rev. Tiko Thurman, Secretary/Treasurer 
15 Randall Street 
Williamston, SC 29697 
tikot28@gmail.com 
 
Dr. Marion Williams, O.D., Executive Co-Chair 
Eye Care Center 
P.O. Box 547 
Williamston, SC 29697 
drwilliams@eyecarecenterwilliamston.com 
 
 

 
 
 
 

 
 
 
 
 
 

mailto:mackdurham@williamstonsc.us
mailto:tonyhagood@williamstonsc.us
mailto:rockey@williamstonsc.us
mailto:davidharvell@williamstonsc.us
mailto:otisscott@williamstonsc.us
mailto:jon@fowlercs.com
mailto:rockey@autochllc.com
mailto:roxanne.ellison81@gmail.com
mailto:HARR8000.RH@gmail.com
mailto:tikot28@gmail.com
mailto:drwilliams@eyecarecenterwilliamston.com


  

Town Personnel 
 
Administration 
Michelle Starnes, Town Clerk/Treasurer 
864.847.7473 
michellestarnes@williamstonsc.us 
 
Fire Department 
Steve Ellison, Chief 
864.847.4950 
wfdchief@williamsotnsc.us 
 
Police Department 
Tony Taylor, Chief 
864.847.5987 
tctaylor@williamsotnsc.us 
 

 
 
 
Public Utilities 
David Rogers, Utilities Director 
864.844.6892 
davidrogers@williamston.us 
 
Envision Williamston 
Sonya Crandall, Executive Director 
864.650.1075 
sonyacew@gmail.com 
 
 

Area Business Associations 

 
Palmetto Business Association (formerly Greater Williamston Business Association) 

Michael Simpson, President 

864.617.1605 

Presidentgwba1@gmail.com 

 

Anderson County Chamber of Commerce 

Pamela L. Christopher, IOM, President and CEO 

864-226-3454 

pchristopher@andersonscchamber.com 
 

Anderson County 
 
Building and Codes 

Barry W. Holcombe, Building and Codes Manager 

864.260.4158 
 
 

 

 

mailto:michellestarnes@williamstonsc.us
mailto:wfdchief@williamsotnsc.us
mailto:tctaylor@williamsotnsc.us
mailto:davidrogers@williamston.us
mailto:sonyacew@gmail.com
mailto:Presidentgwba1@gmail.com
mailto:pchristopher@andersonscchamber.com


  

Business Planning Resources 

There is no more important first step to starting a business than developing a strong, detailed 

business plan. So many entrepreneurs start with the question, “Where am I going to find the 

money to start my business?”, only to realize that without a thoroughly developed business 

plan, they will not be able to obtain the bank loan or investment they need to get their 

business off the ground. A business plan precisely defines your business. It identifies your 

goals, and it serves as your company’s resume. It helps you find your start-up money, to 

weather unforeseen difficulties, and to make strategic decisions to keep your business on 

track. The basic components include a current and preformed balance sheet, an income 

statement, and a cash flow analysis. Plans for marketing, financial management, and 

operations should also be included.  

Are you now asking yourself, “How in the world do I write a good business plan?” If your 

answer is “yes”, then great! That means you acknowledge how essential a good business plan 

is for you to be successful. Remember – there are countless talented entrepreneurs who have 

failed due to a lack of planning. The good news is that there are wonderful, free resources right 

here in this area that can help you to develop a professional plan. We recommend exploring 

the following sources as the very first step in your quest to start a business.  

Clemson University Small Business Development Center 
Business Planning I Feasibility I Marketing I Finance I Risk Management 

www.scsbdc.com 

Clemson Area Office 
413 Sirrine Hall 
Clemson University 
Clemson, SC 29634 

Ben Smith, Area Manager 
864.710.4717 
bennys@clemson.edu 
 

 

SCORE (SERVICE CORPS OF RETIRED EXECUTIVES) 
Business Planning I Feasibility I Marketing I Finance I Risk Management 

www.piedmont.score.org 

Piedmont SCORE 
300 E Washington Street 
Federal Building, Room B-02 
Greenville, SC 29601 

864.271.3638 
info@piedmontscore.org 
 

 

http://www.scsbdc.com/
mailto:bennys@clemson.edu
http://www.piedmont.score.org/
mailto:info@piedmontscore.org


  

There are mandatory compliance measures required of all 

businesses in South Carolina – ranging from tax requirements to registering your business’ 

name with the secretary of State. We recommend the following resources to help you navigate 

through these important requirements. 

 

SOUTH CAROLINA BUSINESS ONE STOP 
Incorporation I Licensing I Taxes I Compliance 

www.scbos.sc.gov/ 

803.898.5690 
scboshelp@scbos.sc.gov 

 

 

 

South Carolina Business One Stop is the official South Carolina business web portal, enabling 

anyone with an existing business or anyone starting a new business to file permits, licenses, 

registrations, or pay taxes. Each section on SCBOS is designed to support all phases of business 

lifecycle from start-up through expansion.  

 

SOUTH CAROLINA SECRETARY OF STATE 
Business Names and Trademarks I Incorporation 

www.scos.com 

1205 Pendleton Street 
Suite 525 
Columbia, SC 29201 
 

Incorporation: 803.734.2158 
Trademarks: 803.734.0629 

Prior to publicizing and circulating the name of your business and/or graphics, check the 

name’s availability with the South Carolina Secretary of State to assure it’s not already in use. 

To trademark the name, you must register it with the Secretary of State’s Trademarks Division.  

 

 

 

 

http://www.scbos.sc.gov/
mailto:scboshelp@scbos.sc.gov
http://www.scos.com/


  

 

SOUTH CAROLINA DEPARTMENT OF REVENUE 
Retail Sales I Alcohol I Tobacco 

www.sctax.org 

Greenville Office 
545 N. Pleasantburg Drive 
Suite 300 
Greenville, SC 29607 
 

Retail License: 
 

Alcohol: 
 

Tobacco: 

864.241.1200 
Retail@sctax.org 
803.898.5864 
alcoholicliq@sctax.org 
803.896.1970 
tobaccotax@sctax.org 
 

If your business sells or serves alcohol, you must obtain a permit from the South Carolina 

Department of Revenue’s alcohol Beverage Licensing section. If your business serves alcohol by 

the drink, you must also collect and remit a liquor by the drink tax.  

If your business sells tobacco products, you must obtain a license from the South Carolina 

Department of Revenue.  

If your business sells items at the retail level, you must obtain a retail license and collect and 

remit sales tax to the South Carolina Department of Revenue.  

 

SOUTH CAROLINA DEPARTMENT OF HEALTH AND ENVIRONMENTAL 

CONTROL 
Food Compliance 

www.scdhec.gov 

Greenville Office 
200 University Ridge 
Greenville, SC 29601 
 

864.372.3273 
info@dhec.sc.gov 

 

 

If your business handles food, you must first obtain a license from the South Carolina 

Department of Health and Environmental Control. 

 

 

http://www.sctax.org/
mailto:Retail@sctax.org
mailto:alcoholicliq@sctax.org
mailto:tobaccotax@sctax.org
http://www.scdhec.gov/


  

 

SOUTH CAROLINA DEPARTMENT OF LABOR, LICENSING AND 

REGULATION 
Regulation I Licensing I Enforcement I Training I Education 

www.llr.sc.state.us 

Synergy Business Park 
Kingstree Building 
110 Centerview Drive 
Columbia, SC 20210 

803.896.4300 
contactllr@llr.sc.gov  

 

Contact the South Carolina Department of Labor, Licensing and Regulation for information on 

labor laws, labor issues, wages, unemployment insurance, benefits and employment services. 

 

BUREAU OF ALCOHOL, TOBACCO, FIREARMS AND EXPLOSIVES 
Regulation I Enforcement I Training  

www.atf.gov 

Greenville Field Office 
301 N. Main Street, Suite 1802 
Greenville, SC 29601 

864.282.2937 
charlottediv@atf.org 

 

 

 

 

 

 

 

 

 

http://www.llr.sc.state.us/
http://www.atf.gov/
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